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Climate Visuals



What makes an effective 
climate change photograph?

Jamboard

https://jamboard.google.com/d/1LegclAtVZRuZNOzK42Rei5dYf8VWup-46wuzJ5ZMWrs/edit?usp=sharing
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The seven Climate Visuals 
principles
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Raphael Pouget / Climate Visuals Countdown



Rodney Dekker / Climate Visuals
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Giacomo d'Orlando / Climate Visuals Countdown



Simone Tramonte / Climate Visuals Countdown
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Anna Liminowicz / Climate Visuals



Raunaq Chopra / Climate Visuals Countdown
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Joydeep Mukherjee / Climate Visuals Countdown
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Debsuddha Banerjee / Climate Visuals Countdown



Brendon Bosworth / Climate Visuals Countdown



Anthony Ochieng / Climate Visuals Countdown





Maurizio Di Pietro / Climate Visuals Countdown



Miranda Essex / Climate Visuals Countdown
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Milos Bicanski / Climate Visuals Countdown



Debarshi Mukherjee / Climate Visuals Countdown





Karen Toro / Climate Visuals Countdown



Lachlan Gardiner / Climate Visuals



Ocean Visuals 
photography brief



Insert screenshot of 
collection



Show people in ocean and coastal regions with authenticity

○ Always choose real images and people - never staged or manipulated photos

○ Authentic images have more impact, especially with an identifiable emotion, 

familiar scene, geography or concept   

○ Depict a variety of ocean and coastal regions with novel activities

○ Share stories promoting the work of specific people and communities

○ Foster a real sense of place - avoid just showing a location



Michael Snyder / Climate Visuals Countdown



Visualise the diversity of people-and-ocean connections

○ Create diverse representation of people - not tokenism

○ Avoid abstract photographs of marine life without people, their activities or 

relationships 

○ Avoid generic, distant, ocean imagery

○ Show the multitude of ways that people connect with or rely on the ocean 

○ Showcase how people, their values, beliefs and identity are tied to the ocean



Photo credit: Hollie FernandoRaunaq Singh Chopra / Climate Visuals



Tell new stories

○ Less familiar, more thought-provoking images and narratives can remake and 

improve the visual representation of the environment

○ Familiar, ‘classic’ images - such as polar bears, melting ice or plastic pollution  

can cause cynicism and fatigue as they are overused and stereotyped 

○ Focus on stories of urgency and potency with a depth of feeling and vision



Photo credit: Giacomo d'OrlandoBeau Pilgrim / Climate Visuals



Find ocean and climate causes, impacts and solutions at scale

○ Individual ‘causes’ of climate change or harm - such as eating fish - may 

provoke defensive reactions

○ People can’t always see the links between the ocean, climate change and their 

daily lives

○ When showing ‘problematic’ behaviours, show subjects at scale                                 

e.g. a Trawler vessel, rather than a single fisher-person

○ Showing positive solutions at scale conveys the potential to effectively tackle 

ocean and climate issues and helps overcome present day fears



Paul EllisJoan Sullivan / Climate Visuals



Pair emotionally powerful impacts with positive actions

○ Climate impacts can be emotionally powerful and promote a response 

○ People are moved more by images of impacts - e.g. floods and destruction from 

extreme weather - than by ‘causes’ or ‘solutions’ 

○ However, climate impacts - because they are so emotionally powerful - can 

also be overwhelming and leave people feeling hopeless

○ Therefore coupling or showing images of climate impacts with a concrete and 

attainable positive solution for people is very effective



Moniruzzaman Sazal / Climate Visuals Countdown



Ideas to invite curiosity and foster engagement

○ Combine multiple stories and concepts into single images 

○ Show individuals, communities and businesses who are innovating and 

collaborating to achieve sustainability

○ Clear, concise caption information can summarise the issue and will aid the viewer

○ Connect people to the wonderful diversity of natural places beyond their own 

experiences or knowledge 

○ Create in-depth, long form and truly lasting content

○ Develop a sense of awe and responsibility by showing the wonders of the ocean 

combined with relevant story and caption information. 



Pablo AlbarengaTurpin Samuel / Climate Visuals Countdown



Prioritise ethics, safety, wellbeing and prevention of harm

○ Honouring people who fight or campaign for the environment is vital but anonymity of 

people and places may be necessary to reduce risks 

○ Develop informed consent - collaborate, co-create and participate - so communities 

can take decisions collectively and positively 

○ Self-interested photography is a serious problem when working in many cultural 

contexts, Indigenous Territories, marginalised or vulnerable communities  

○ Be mindful of victimisation and respect the people you work with or photograph, 

ensuring you deal with everyone as your collaborator and active participant 

○ Strive to show utmost respect, friendship and appreciation for the support received

○ Be mindful not to cause or normalise harming or disturbing wildfires or habitats 



Tawna

Nuno Rodrigues / Climate Visuals



Be aware of problem narratives

○ Go beyond visual cliches, overused icons and familiar underwater imagery

○ Be cautious with protest imagery as the images may only resonate with people who 

already consider themselves activists, campaigners or environmentalists 

○ However, protest images clearly involving people directly affected by climate 

impacts, especially seeking climate justice, are seen as more authentic and therefore 

more compelling

○ Recognise the problems of a saviour complex and avoid victim narratives 

○ Don’t misrepresent heatwaves as ‘fun in the sun’ 

○ Be careful illustrating the ocean as ‘vast and otherworldly’ as it can undermine its real 

vulnerability and the risks of negative change 



Nature Visuals















Natural England 



Phil Young 





Josie Gealer



Cheryl Duerden





Natural England 





Hollie Fernando



Amaal Said





Mike O’Carroll 



Questions?



Exercise: real world 
examples of using 
photography



In your groups:

- Identify a real future use for photography in a 
group member’s work

- Discuss the Climate Visuals guidelines and 
considerations for effective images

- Identify possible visual themes and images
- Make notes on the Jamboard and nominate 

someone in your group to present back



How to use the Climate 
Visuals library





Questions?
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